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MARKUP Training Outreach - Facts and Figures
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Participation in training and awareness 2 1 19 SMEs trained SMEs receiving
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Training and/or Members of

sensitization on Standards Technical

tariff and non-tariff committees SMEs trained on EU market requirements, 3 02

barriers 998 trained 280 demand, and market opportunities

Value chain actors Labs (including cupping labs and labs used Farmers selling on

complying and for horticulture analysis) equipped & staff 10 contract farming 7 73 6
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in Tanzania
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Rwanda farms) in Kenya

Farmers implementing traceability Enterprises supported for certification on
systems in cocoa and coffee 3 ,3 00 management system / product certification in Burundi 24
traceable from famers
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Trade Values for Coffee, Tea and Avocados, July 2018 to December 2022 (in USD thousand)

Coffee Exports from EAC to EAC Markets
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Coffee Exports from EAC to EU Markets
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Tea Exports from EAC to EAC Markets
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Avocado Exports from EAC to EU Markets
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The overall objective of activities implemented through MARKUP is to increase the
volume and value of exports, and to improve movement of the priority value chains
within the EAC. The region was not spared the far-reaching effects of the COVID-19
pandemic. Despite these challenges, great milestones on exports of agri-based
products, including MARKUP priority value chains, were recorded. Extra-regional trade
values, in particular exports to Europe, significantly increased for coffee and avocado.
Coffee exports to Europe grew by 35% and avocado exports by 7% compared to the
baseline figures. Trade within the EAC also improved for the two commodities by over
50%. On the other hand, both intra-regional and external trade with tea declined.

Achievements at Policy, Institutional and SME Level

Baseline 2018 B{ok ) Dec20 Dec21 Jun?22 Dec?22

No. of trade-related policies
improved with business
sector input as a result of
MARKUP support 0 0 0 11 15

15

No. of institutions reporting
improved operational and

managerial performance as
a result of MARKUP support 0 0 9 10 21

42

No. of enterprises from each
EAC countries transacting
international business as a
result of MARKUP support 0 0 5 51 115

115
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For more information, please contact:

EU-EAC MARKUP

Programme Coordination Unit

c/o Deutsche Gesellschaft fur

Internationale Zusammenarbeit (GIZ) GmbH

PO. Box 13854

EAC Headquarters

Former State Lodge, EAC Close
www.eacmarkup.org

facebook: www.facebook.com/eacmarkup
twitter: @eacmarkup
pcu@eacmarkup.org

Arusha, United Republic of Tanzania
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Uganda Coffee Development Authority




